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Eleven years ago, I was lucky enough to road test the McLaren 
F1. We spent two days on road and runway, during which time 
it got from rest to 60 mph in 3.2 seconds, and to 200 mph in 28 
seconds. I ran out of nerve at an independently timed 211 mph, 
long before its mighty 6.1-liter V12 engine ran out of urge. So 
I made a prediction: I said in print that there would never be a 
faster car than this. I said that the power of political correctness 
would overwhelm man’s desire to outdo himself and that the 
McLaren would stand for all time as the high watermark for 
road-car performance.

Which just goes to show that predictions are for idiots. I’ve 
just driven a 2006 Bugatti Veyron and, once you have initiated 
launch control, you need do nothing more than straighten 
your right foot to see it pass 60 mph in 2.46 seconds. That’s 

as fast as a Formula One car and, conceptually, in as di� erent 
a league to the McLaren as the McLaren was to, say, a Porsche 
911 Turbo. 

Worth the Weight 
But this is probably the worst indication of the Veyron’s true 
pace because it is a heavy car, about 4,299 pounds with fuel 
and oil, and heavy cars are never at their best at such low 

Andrew Frankel, Contributor

The only part of the Veyron you will see when it is in motion

At � rst, I thought some unseen being was 
committing an act of physical violence on 
me. I was not pushed back in the seat so 
much as thrown against the rear bulkhead...
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speeds. So let me throw a few more choice statistics at you: 
How does zero to 125 mph in 7.3 seconds — less time than it 
takes most fast cars to reach less than half that speed — grab 
you? There is no o�  cial 0-200-mph time because Bugatti works 
in kilometers but when I asked its chief engineer, Wolfgang 
Schreiber, to give an estimate, he paused only for a second 
before replying, “Under 20 seconds, for sure.” That’s 8 seconds 
— an accelerative lifetime — quicker than the McLaren F1. 
And, if you’re interested, it’ll do zero to 250 mph in 55 seconds 
and stop again in less than 10 ticks of the clock. An F1 won’t do 
250 mph at all.

The Veyron is an orgiastic monument of automotive excess. 
For your million euros, plus local taxes (about $1,172,000 U.S.) 
you will own not only the most expensive production car in 
the world, but also the quickest, the fastest and, by a frankly 
ludicrous margin, the most powerful. You will buy a carbon-
� ber monocoque onto which are hung carbon-� ber and 
aluminum panels. The car is suspended by forged-aluminum 
wishbones which support the fattest tires ever to be used 
on a road car, those at the back boasting an astonishing 
14.6-inch width.

Sweet Sixteen 
And then there’s the engine, all 8.0 liters and 16 cylinders of 
it. It has 64 valves and four turbochargers, and the power and 
torque they generate � nd their way to the road via all four 
wheels through the medium of a twin-clutch, seven-speed 

semiautomatic gearbox. When all is said and 
done, that power adds up to 1,001 horsepower if 
you record your � gures at an air temperature of 
around 110 degrees. In a more normal climate, 
it’s more powerful even than that, with up to 
around 1,050 hp available. 

And because of this four-� gure output, it is the 
Veyron’s power that everyone will naturally 
focus on when, in fact, it is its torque that should 
really be frying your brain. A McLaren F1 has 

479 pound-feet of torque which, as anyone who has driven 
one will tell you, is more than adequate. The Veyron, however, 
puts out 922 lb-ft, or very nearly twice as much. It occurred 
to me that piloting this car was going to require a slightly 
di� erent approach.

Usually when confronted with a very fast car, I do everything 
backward — driving � rst and thinking later. Were I to do that 
with the Veyron, I strongly suspect that my career, something 
of which I am rather fond, would come to an end as abrupt as 
it would be spectacular.

From the Cradle to the Crazed 
So I spent some time installing myself in the surprisingly 
spacious leather and aluminum cockpit that looks about as 
close to a million-dollar cabin as any car’s could. O� set pedals 
aside, the driving position is ideal even for very tall drivers. The 
key looks too much like that of a Golf’s for my liking, but once 
you’ve twisted the ignition on and thumbed the start button, 
such mild complaints soon � ee the mind.

At � rst I drove it very, very slowly. The car feels huge, its 
extremities are invisible while over-the-shoulder visibility is 
nonexistent. I left the gear selector in “Drive” as I threaded my 
way down a steep, narrow hill toward the Sicilian autostrada.

 It’ll do zero to 250 mph in 55 seconds and 
stop again in less than 10 ticks of the clock.
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Very carefully, I drove out of a toll booth and, this being very 
early on a Sunday morning, onto a completely deserted 
carriageway. Until this moment, I had done little more than 
breathe on the gas because when the big moment arrived, I 
wanted no warning, no teasing introduction to the Veyron’s 
performance. I just wanted it all, straight between the eyes. 
Which, when I � attened the throttle in 2nd gear, is precisely 
what I got.

At � rst, I thought some unseen being was committing an act 
of physical violence on me. I was not pushed back in the seat 
so much as thrown against the rear 
bulkhead as if hurled rearward by the 
shockwave from a bomb detonating 
just a few yards ahead. By the time it 
even occurred to me to change gears, 
the horsepower meter (oh yes, it has 
one of those, too) had � ung its needle 
past 1,000. Were the reactions of the 
gearbox electronics not rather swifter 
than mine, we’d have spent a second 
or two rubbing noses with the 6,500-
rpm rev limiter. But, instead, the Veyron 
just changed up seamlessly all by itself 
and without anything you or I would 
discern as a pause, smashed me back 
into my seat again, engine bellowing its 
W16 roar.

And only now was there enough 
traction for the Veyron to put all of its 

torque on the tarmac. Third gear was really 
rather strange — it seemed to take the Veyron 
from one speed to another by missing out 
all the speeds in between; it was only when I 
tapped the right-hand steering-wheel paddle 
and selected 4th that I was able to really take 
in what was happening. And it was only then, 
at 120 mph, that the sheer magnitude of the 
acceleration became apparent. For had we 
instead been doing 120 mph in a McLaren F1 
— until last month the very fastest road car 
ever made — and passed a stationary Veyron, 
by the time we reached 200 mph, the Bugatti 
would have already caught and passed us.

An Easy Beast 
Sadly, Sicilian autostrade are not known for 
their straight sections and after one foray to 
the far side of 190 mph, I dropped 70 mph 

with one touch of the colossal carbon-ceramic brake discs and 
just cruised. And it felt like most cars do when traveling at less 
than half their maximum potential, it’s just that we were doing 
120 mph rather than 60. At that speed, even in 7th gear, 150 
mph was a twitch of a toe away.

All of which made me wonder how this feral beast would 
handle once I left the highway and took to the roads of the 
legendary Targa Florio road race, won by Bugattis � ve times on 
the trot in the 1920s. I worried about its size, its weight and, to 
be honest, its driver.

In fact, my fears were unfounded. Once acclimatized to its 
proportions, I was surprised by how easy it was to drive the 
Veyron as hard as you’d drive anything on the public road. The 
engine’s potential was not in doubt but careful throttle control 

By the time it even occurred to me to change 
gears, the horsepower meter had � ung its 
needle past 1,000. 
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combined with an impressive lack of turbo lag soon allowed 
me to drive it like a normally aspirated car, albeit one with a 
capacity of around 15 liters. I could squirt it between corners, 
con� dent that its phenomenal traction and its electronic 
safety nets would manage the power without spitting me o�  a 
cli� , and once I had angled the wheel into a turn, I knew I could 
trust the nose of the car to follow the instruction faithfully.

Distant Thunder 
But this is where the tale turns ever so slightly sour. For while the 
Veyron handles as well as you could possibly expect a 2-ton car 
to handle, you have to make that quali� cation. A 1-ton Ferrari 
F40 or 1.2-ton McLaren F1 feels utterly di� erent and, frankly, a 
whole lot more fun. It’s simple physics: Two tons of car will not 
and cannot change direction like a 1-ton car, and the agility, 
intimacy and precision taken for granted in anything — from 
a Lotus Elise to a McLaren F1 — is notable only by its absence 
in the Veyron. There’s no doubting its vast grip, or benign 
understeer-led behavior at the limit, but if you’re looking for 
a car to talk back to you, to feed you every nuance of the road, 
and to make you feel truly part of the machine, look elsewhere. 
Objectively, the Veyron is hugely impressive on twisting roads, 
subjectively it is just a shade remote, which is the last thing in 
the world I’d want from a million-buck mega-car.

And which is why the Veyron will always be a thing to admire 
and respect, rather than to love and cherish. For all its 

apocalyptic pace and power, if you gave me a decent road and 
the choice of a Bugatti Veyron or an older and slower-by-far 
Ferrari F40, I’d take Maranello every time. Cars like that, and, 
to a slightly lesser extent, the McLaren don’t simply put on a 
show for you to watch, they give you the lead role. I’d always 
rather be involved rather than spectating.

Too Cool to be Forgotten 
But I’m still glad the Veyron exists and am truly in awe of its 
abilities. Any car that does things no other car has ever done 
is intrinsically interesting but there’s more to the Veyron even 
than this. It’s not just an unbelievably fast and powerful car, it 
is also an exquisitely engineered car. If you had told me when I 
was road testing the McLaren F1 that one day someone would 
create an entirely usable, docile street car with 1,000 hp, I’d 
have laughed in your face. But they have, it’s here, it’s called 
the Bugatti Veyron and I, for one, will never forget it.

Veyron will always be a thing to admire and 
respect, rather than to love and cherish.

i

The Bugatti Veyron is the fastest car in the world and one of the world’s most beautiful. This spread was created to 
exhibit the beauty and features of this remarkable car while conforming to the magazine’s design language.
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Why we should: Wash our hands
What to do: Sprinkle some colored glitt er on you child’s damp hands, and have her rub them together unti l the glitt er 
sti cks. Then have her shake your hand, open the door, or play with some toys. Point out the trail of glitt er germs that she’s 
left  behind. Aft erward, ask her to wash her hands with just plain water to see how litt le of the glitt er actually comes off . 
She’ll fi nd she needs to use lots of warm water and soap to truly get her hands clean.

What to say: “Even though you can’t see them, germs sti ck to your hands and spread to everything you touch-just like 
glitt er does. But glitt er can’t make you sick, and germs can. That’s why it’s so important to scrub your hands well.”

Why we should: wear a seat belt
What to do: Have your child choose a small plasti c person 
or animal and a toy truck. Place the fi gure in the truck, 
then have your child send the vehicle skidding across the 
fl oor or into a wall. Point out how the plasti c person or 
animal fl ew off  the truck. Now help your child strap the 
toy to the truck with a rubber band, tape, or string. Send 
it on its way again, and watch how the fi gurine stays put.

What to say: “Even though Mom and Dad are very careful 
drivers, there’s always a chance the car will hit a bump 
or we’ll have to stop suddenly. You always need to wear 
a seat belt. It’ll keep you safely in your seat, just like this 
litt le guy needed you to strap him in to keep him safe.”

Hands-On
Learning
Try to talk to your children 
about healthy habits, and they’ll 
probably tune you out. But show 
them these simple experiments, 
and they’ll really learn why its so 
important to wash their hands 
and wear sunscreen.

By Kathleen M. Reilly

Why we should: wear sunscreen
What to do: UV-sensiti ve sun sti ckers (like Sun Signals) are yellow indoors 
but turn dark orange when they’ve been in the sun too long. Have your child 
take a sheet of the sti ckers and smear two or three with sunscreen loti on. 
Leave them outside for fi ve hours on a sunny day, then check to see what’s 
happened to them.

What to say: “The sun made the sti ckers without sunscreen change col-
ors-but it couldn’t get through to the sti ckers that you coated with loti on. 
That happens to your skin. If you get too much sun, your skin will burn and 
change color. But if you protect it with sunblock, it’ll stay the color it’s sup-
posed to be.”

Why we should: eat right
What to do: Tell your child the story of the “Three Litt le 
Piggies”, Aft erward, help him build “houses”. For the fi rst, 
use potato chips and small pieces of candy. Build the second 
house using apple slices and peanut butt er. When you’re 
fi nished, ask your child to huff  and puff  and see if he can blow 
the houses down.

What to say: “Did you see how easily the chip-and-candy 
house fell down? But the other one stayed up. Foods do 
the same thing for your body. If you eat healthy foods, like 
apples and peanut butt er, your body will be strong. But if you 
eat too much junk food, like chips and candy, you’ll be weak 
and won’t have much energy.”

Why we should: cover our mouth
What to do: Have your child stand in front of a mirror and 
hold a ti ssue against the bridge of his nose, letti  ng it hang 
loosely in front of his mouth. Tell him to make a few hearty 
coughs and then watch how the ti ssue blows out away from 
his mouth.

What to say: “When you cough or sneeze, you create a lit-
tle bit of wind- and the wind carries any germs that are in 
your mouth or nose. You need to ‘catch’ them-so they don’t 
spread to other people and make them sick-by covering your 
mouth and nose with a ti ssue or your hands. But if you do 
use your hands, wash the germs away with soap and water.”

This article was written as individual 
pieces of information. The graphic design 
was created to reflect that making the 
article seem shorter and more readable. 
The colors are kid friendly reflecting the 
subject matter of the article.
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Getting Connected
January 2012

It’s All About Your Customer Service!
Did you know that October 3-7 is Nati onal Customer Service Week? 
During this week, take some ti me to think about your internal clients 
and how you provide creati ve and practi cal soluti ons to them. It is 
also a good practi ce to fi nd opportuniti es throughout the year to 
ask your internal clients and ti mekeepers about their needs to help 
you conti nue to promote excellent service. Some best practi ces for 
providing excellent service are:

• Proacti vely meet and interact with your internal clients and 
discuss their top three essenti al service needs. 

• As business needs change, reassess and audit your customer 
service skills to ensure they meet your secti on/division practi ces. 

• Engage in ongoing, personal learning and development. Research 
shows that learning organizati ons off er higher quality service, 
both internally and externally. Generally, organizati ons that do 
well at serving their internal clients, deliver bett er service to 
their external clients. 

Take some ti me to refresh your customer/client service skills. Dust off  your copy of The Fred Factor and take a few minutes to review 
customer service concepts and ideas.

If you are interested in brushing up on your customer service skills and learning more about programs L&D off ers, click here. The fi rst 20 
parti cipants to inquire will receive a copy of The Fred Factor by Mark Sanborn (if you don’t already have a copy and would like one) or QBQ 
- The Questi on Behind the Questi on by John G. Miller. We look forward to conti nuing to assist with your learning needs.

Benefits Connection
January 2012

Welcome to 2012 Open Enrollment. Below you will fi nd the 
2012 Benefi t Enrollment Guide which outlines important 
details related to SHB’s upcoming Open Enrollment. This 
year’s process begins on Monday, October 3rd and will 
conclude on Friday, November 4th.

We invite you to att end one of the upcoming Open 
Enrollment communicati on meeti ngs to learn more about 
your benefi ts and important details for the coming year.

As a reminder, you are able to receive 10,000 points on the 
Points to Blue Program for att ending an Open Enrollment 
benefi t review session. This is a self-reported acti vity 
which means you do not need to noti fy any member of 
the Benefi ts team that you att ended; you simply go to the www.bluekc.com website and log in to access Points to Blue. 
Report the date of your parti cipati on in order to receive credit.

Please contact the Benefi ts team at x43432 with any questi ons.

2012 Benefi t Enrollment Guide

2011 Benefi t Open Enrollment
Date Time (Central) Audience/Room Assignment
9/30/2011 10:00 AM Kansas City: 13A
10/3/2011 9:30 AM VTC for East Coast offi  ces -

DC: Washington, Tampa: CR A, Miami: 24B
10/3/2011 3:30 PM VTC for West Coast offi  ces - 

Houston: 16A, OC: 16B, SF: Hardy
10/5/2011 1:30 PM Pershing: 10B
10/7/2011 1:30 PM Kansas City: 13A
10/12/2011 10:00 AM Kansas City: 13A
10/18/2011 9:30 AM VTC for East Coast offi  ces -

DC: Washington, Tampa: CR A, Miami: 24B
10/20/2011 2:00 PM Kansas City: 13A
10/25/2011 10:30 AM Kansas City: 13A
10/28/2011 3:00 PM VTC for West Coast offi  ces - 

Houston: 16A, OC: 16A, SF: Hardy
11/1/2011 1:30 PM Kansas City: 13A

January 2012
Getting Connected

1 2 3 4 5 6 7  

Sunday Monday Tuesday Wednesday Thursday Friday Saturday

8 9 10 11 12 13 14  

15 16 17 18 19 20 21  

22 23 24 25 26 27 28

29 30 31 Notes: 

Martin Luther King 
Day - Firm Closed

Getting Connected is a calendar and newsletter published by the HR 
and Training departments of Shook, Hardy & Bacon. This new design 
is scheduled to be rolled out in January 2012. Using bright, attention 
getting colors and clean lines, this newsletter communicates well to 
all global employees of the Firm.
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Henry McDougal:

And Won!
The Lawyer Who Took on Jesse James... 

Amber Schneider - Kansas City

Shook, Hardy & Bacon has been committed to legal excellence, community involvement and 
a collegial � rm environment for over a century. Founded in 1889 by Frank P. Sebree, SHB 
quickly became “the” law practice in Kansas City by attracting the region’s top legal talent. 

Frank Payne Sebree started his career in Marshall, Missouri, as a well-respected attorney and 
member of the 1888 state legislature. A� er declining a second term in favor of private practice, 
Frank relocated to Kansas City to take part in the area’s exponential growth. One of his � rst 
partners, Henry C. McDougal, served as a special prosecutor in the murder trial of the notorious 
outlaw Frank James.

As bank robberies go, the 1869 heist 
pulled o�  by legendary outlaws 
Jesse and Frank James in Daviess 

County, Mo., wasn’t much of a success. 
� ey may have le�  with no money, they 
probably shot the wrong man, and Jesse 
James lost his horse. Perhaps even more 
frustrating for the outlaw duo, they ended 
up getting sued by a local farmer and his 
ambitious young lawyer—the � rst and only 
successful civil action against the former 
Confederate guerrillas-turned-outlaws.

The lawsuit hasn’t become part of the 
Jesse James folklore, but that’s not 

surprising, say legal 
academics who study 
Missouri’s post-Civil 
War history. At the 
time, they say, Jesse and 
Frank James were widely 
held up as symbols 
of Reconstruction 
de� ance, and much of what was written 
about them was greatly embellished or just 
� at-out fabricated. Indeed, the details of 
the James brothers’ botched crime might 
well have been lost to the ages were it not 
for the e� orts of Kansas City, Mo., litigator 
James P. Muehlberger. A self-described 
“history nerd,” he decided to look for the 
obscure case a� er hearing about it in the 
fall of 2006 from the in-house historian 
at the � rm where he is a partner, Shook 
Hardy & Bacon.

The young lawyer who took on the 
James brothers, Henry McDougal, 

had been a founding partner of the � rm, 
but that’s about all Muehlberger had to 
go on. By the time he found the original 
case � lings, however, he had uncovered 
a true tale more fascinating than any 
legend. “It’s sort of the rule of law vs. the 
outlaw,” says Muehlberger. “McDougal rid 
Missouri of an outlaw gang that had really 
been plaguing the state.” � e basic story 

is simple, but strange. 
On Dec. 7, 1869, Jesse 
James killed a cashier 
at the Daviess County 
Savings Association in 
Gallatin, Mo. As the 
brothers made their 
getaway, Jesse James 
got thrown from his horse and dragged in 
the stirrup. � e outlaw untangled himself 
and jumped onto the horse his brother was 
riding, abandoning his mount just outside 
Gallatin, the county seat. While � eeing to 
their farm in Kearney, Mo., the brothers—
still sharing a horse—ran into Daniel 
Smoote, a wealthy farmer who happened to 
be riding his own horse. Since a horse runs 
faster carrying one man instead of two, 
Jesse James requested the use of Smoote’s 
horse—at gunpoint.

Stealing livestock was nothing new for 
James, but Smoote’s subsequent reaction 

was. Smoote � led a civil lawsuit against the 
brothers in Daviess County, seeking full 
value of the horse, saddle and bridle the 
James brothers had taken. � e brothers, 
at � rst, responded in kind. � ey hired 
Samuel Richardson, one of Missouri’s most 
successful lawyers. He argued that neither 
brother was personally served notice—
although the Clay County sheri�  said he 

•••• ••• ••••• •••••••• •••• ••••••• • •••••• •

delivered the papers to the James family 
farm—and the case was dismissed on that 
technicality. But seemingly o� ended by 
the implications, Jesse James proclaimed 
himself innocent of the Gallatin holdup 
and murder in a letter to the Kansas City 
Times, a paper founded to support the 
Confederate cause. While he admitted that 
the horse le�  behind at the Daviess County 
Savings Association had once belonged 
to him, James wrote that he had sold it 
sometime before the robbery to “some 
Kansas jayhawkers”—a slang term for local 
Civil War-era antislavery guerrillas. If he 
could be assured a fair trial on the killing, 
he wrote, he would gladly stand for one.

The letter, however, gave Smoote’s 
lawyer, Henry McDougal, another bite 

at the apple. He petitioned the court to � le 
notice of service in the classi� ed section of 
another newspaper, the Gallatin Weekly 
Democrat. “I think he thought, ‘If you 
[Jesse James] want to try this in the paper, 
I’m going to serve you in the paper, because 
apparently you’re reading it,’ ” Muehlberger 
says of McDougal. Richardson � led 
another motion to dismiss, claiming that 
the James brothers weren’t in Gallatin 
when the notice was published. But at the 
next hearing Richardson announced that 
Frank and Jesse James had authorized 
him to withdraw their answer, and allow 
a judgment to be entered against them. 
� e court awarded Smoote $223, which 
amounted to the value of the property the 

James brothers had taken. To collect the 
judgment Smoote took possession of the 
horse James le�  behind at the robbery.

The judgment made Smoote whole, and 
then some. � e horse was believed 

to be from Kentucky racing stock, and 
was valued at $500—same as the going 
price for 50 acres of Missouri farm land. 
Everyone in Gallatin knew it belonged to 
Jesse James, who was � ush with cash from 
his earlier and more successful heists. 
And as such, it may have been the � rst 
physical evidence linking Jesse James to a 
crime. Although Daviess County o�  cials 
showed no interest in pursuing the James 
brothers in connection with the Gallatin 
murder, state o�  cials—mainly Union 
sympathizers—were far less tolerant. An 
arrest warrant for the James brothers was 
issued by the state for the Daviess County 
murder. And in January 1870, the governor 
announced a $3,000 award to anyone who 
turned them in.

Scholars familiar with the James 
brothers’ history were surprised to hear 

about Smoote’s lawsuit. Some surmise that 
Smoote and McDougal had anticipated that 
the James brothers would concede their 
more valuable horse to a default judgment, 
rather than risk arrest. Others think 
the lawsuit was really about Unionists 
asserting their power in that part of the 
country, which was still smarting from the 
Civil War. All agree that Henry McDougal 
was a brave man. A former Union soldier, 
he was 25 years old when he took Smoote’s 
case and had only been in practice 13 
months. Later, McDougal discovered that 
every other lawyer in Gallatin refused to 
� le the lawsuit. “Daviess County wasn’t 
about to bring criminal charges, and 
it’s amazing he would bring a civil suit 
because these guys even in 1869 were well-
known murderers,” says Michael Fellman, 
a professor at Canada’s Simon Fraser 
University whose research focuses on the 
Civil War. “Would you want to take on a 
gangster?”

More than once Jesse James tried to 
have McDougal killed, Muehlberger 

says, but the gunman missed. Dick 
Lidell, a former associate of the brothers 
who testi� ed against Frank James, told 
McDougal that his associates shot at the 
train McDougal rode. Lidell recalled 
another near miss, Muehlberger says, when 
McDougal was taking a walk with his wife. 

Jesse James spotted them, but decided not 
to shoot “either out of a sense of Southern 
civility, or because Jesse didn’t want to 
leave a live witness,” Muehlberger says. But 
McDougal’s risks were swi� ly rewarded. 
He was elected mayor of Gallatin a few 
months a� er he won Smoote’s case. He 
served two terms, and then was elected 
as a probate judge. McDougal was also 
appointed as a special prosecutor in a 
criminal case against Frank James for 
robbery and murder, � led more than a 
decade a� er Smoote’s lawsuit.

A� er his acquittal, Frank James led 
a quiet life on the family farm, 

occasionally selling tours of the property. 
Jesse James’ son, Jesse James Jr., became a 
lawyer. A grandson of Jesse James Jr., James 
Randal Ross, also entered the profession 
and was a state court trial judge in Orange 
County, Calif. He died in 2006. Jesse James 
Jr. wrote a book, Jesse James, My Father, 
published in 1899. According to the book, 
the family lived in Kansas City but had 
to remain in hiding until Jesse James Sr. 
was killed. To disguise himself, the book 
says, the elder outlaw walked with a limp 
and carried a cane. Jesse Jr. was 7 years old 
when his father died, and he didn’t know 
his real name until then because the family 
used assumed names. � e book’s preface 
suggests that much had been written about 
Jesse James, and all of it was incorrect. It 
also recounts the fun times had by father 
and son and the hardships the family 
endured following the murder. Perhaps 
it was this feeling of unfairness—and a 
need to � nancially support his mother and 
sister—that led Jesse James Jr. to pursue 
a life of law rather than one of crime. He 
did criminal defense work and was well-
respected in Kansas City, Muehlberger 
says. Jesse James Jr. later moved to Los 
Angeles, where he also practiced. “With his 
name and family reputation,” Muehlberger 
says, “he could certainly get a lot of clients.”

Please click on the link below to see the pleadings 
(mostly handwritten) from the 1869 civil lawsuit:
http://www.abajournal.com/uploads/Jesse%20
James.pdf

Sources:

� e Lawyer Who Took on Jesse James ... and Won. A 
Lost Case Uncovered by a Missouri Litigator Pits the 
Rule of Law Against an Infamous Outlaw. Retrieved 
December 7, 2010, from abajournal.com:
http://www.abajournal.com/magazine/article/the_
lawyer_who_took_on_jesse_james_and_won/

http://www.shb.com/history.aspx

This article details the history of one 
of the founders of the Shook, Hardy 
& Bacon Law Firm. The background 
of both pages are from the actual law 
suit the article discusses. Historic 
pictures of Jesse James and Henry 
McDougal are included. A sepia tone 
adds to the historic look of the piece.
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The Palace of Fine Arts, San Francisco

San Fransisco

RecordsLink is one of the various 
communication tools for the Records 
Management Department of Shook, 
Hardy & Bacon. The layout is intended 
to be easy to navigate and read while 
attention getting. As this newsletter 
is read by customers of the Records 
Department, clean lines assist the image 
of an efficient and effective department.
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Records Management 
Department

Technology
AccuRoute Desktop is an 
application that enables a user to 
scan and convert documents to a 
variety of formats, make PDF text 
searchable, and save electronic 
and hard copy documents to 
the Document Management 
System (DMS).

Attorney Desktop is a web-
based application that off ers 
users read-only access into 
LegalKEY. Attorney Desktop 
allows users: access to client, 
matter and subfi le information 
from their desktops; ability to 
request the delivery of subfi les; 
ability to request the creation of 
new subfi les; and ability to view 
linked documents.

LegalKey is the Firm Records 
Management System. It is used 
to manage 1.2 million of the 
fi rm’s client/matter fi les.

SharePoint allows clients to 
view documents related to case 
information through the extranet 
on the SHB ClientLink.
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Contact

File Management

Records Management Dept. Information Desk X33411
The Records Management Department Info Desk is your source 
for all general records information. We will make every eff ort to 
assist you.

The RMD supports our customers with the management of physical 
and electronic fi les. Our team manages the fi le through the life of 
the matter, from matter opening to closing to fi nal disposition.

We also assist our customers with the organization of related 
materials, including trial notebooks, document collections, 
and trial exhibits. Upon conclusion of a matter, the Records 
Department collects, audits, closes, and sends the fi les to a secure 
off site storage facility.

With proper client authorization, the Records Management 
Department will prepare fi les for transfer or process incoming fi les 
transferred to SHB.

The Records Management Department administers SHB’s 
Records Retention Program. The Department collaborates with 
timekeepers and Firm leadership to ensure that materials are 
retained and disposed of in accordance with the Firm’s Records 
Retention Policy. Additional information about the Firm’s Records 
Retention Program can be found on the left navigation bar 
of CityLink.

A continuation of work with the Records Management Department of Shook, 
Hardy & Bacon, this brochure outlines the services offered by Records. The layout 
is designed to be clean and neat while being colorful and having icons tied to each 
section heading.
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We l c o m e  t o  t h e  K n o w l e d g e  L a b
T h e  R M D  Kn o w l e d g e  L a b  w i l l  s e r v e  a s  t h e  c e n t ra l  re p o i t o r y  fo r  
d o c u m e n t s ,  i n fo r m a ti o n ,  a n d  n e w s  fo r  t h e  S H B  Re c o r d s  
M a n a g e m e n t  D e p a r t m e n t .

D e p a r t m e n t  N e w s

J a n e  S m i t h  J o i n s  R M D

J a n e  S m i t h  h a s  j o i n e d  t h e  d e p a r t m e n t  a s  a  Re c o rd s  S p e c i a l i s t .  
S h e  c o m e s  t o  u s  f ro m  t h e  Re c o rd s  D e p a r t m e n t  o f  J o n e s ,  J o n e s ,  
a n d  J o n e s ,  L L P.  S h e  h a s  5  y e a rs  o f  Re c o rd s  ex p e r i a n c e .

R a i s e s  fo r  Ev e r y o n e !

T h e  F i r m  h a s  a p p ro v e d  1 0 %  ra i s e s  fo r  a l l  Re c o rd s  E m p l o y e e s .  I f  y o u  a s s i s t  a  Pa r t n e r,  p l e a s e  
t h a n k  t h e m  fo r  v o ti n g  fo r  t h i s .

The Knowledge Lab serves as the central repository of information for the Records Management Department 
of Shook, Hardy & Bacon. Using similar design ques to the external site (next page) and the department 
brochure, this page includes tabs for each practice section denoted by the colors that are used for their 
respective file jackets.
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Records Management Department
Welcome to the 

Content Team: Brian Hanes x33533 and Nancy Espino x33532

Retention Timekeeper
Information?
RMD VisionPurpose &

Values

Storage
Bays O�site Info.

Employee
Recognition

Knowledge
LabRecordsLinkRL

Click to play our brief video

Thank You
Board

RMD
Contacts

Click for eFile inform
ation

This is the internal customer intranet site for the Records Management Department of Shook, Hardy & Bacon. 
Records must be organized and easy to access and so must the customer web site for the department. This 
design is inset into the Firm’s main intranet site and features large icons and easy too read text to guide the 
customers to the information they need quickly.
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Department Values

Law Sections

Workflow 
Management

Department Vision

Physical Files

Employee Recognition

Statistics

File Retention

Knowledge Lab

Technology

Electronic Files

Contact Us

File Storage

Offsite Files

These are a sampling of icons created for various projects in the Records 
Management Department of Shook, Hardy & Bacon. Uses include web design, 
print, and newsletters.
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This presentation was created to market electronic folders to attorneys. Using different colors for sources and 
repositories of information helps the viewer keep track of where the information is going.
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Ideal Situation
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Benefi ts of a Firm
Designated Repository

Firm
Designated
Repository

Documents can be declared or made read only 
(locked down)

Apply ethical walls

Ability to locate information due to classifi cation 
by client ID and matter number categorization by 
Records folder/DMS document type structure

More information is accessible to more people 
and easily searchable (KM)

Apply SHB’s Records Retention Policy
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These logos, currently in use by Shook, Hardy & 
Bacon, were created for the Diversity Ambassadors 
committee. The elements vary in color and shape to 
show how people are diverse, yet the colors overlap 
and blend signifying our similarities. The negative 
space in the middle is the same shape as Shook, 
Hardy & Bacon’s firm logo and signifies a table we 
all sit around.
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Era women’s clothing boutique window poster, logo design, and end cap. Era is flirty and fun with a target market of 
females 20-35. Showcasing the latest fashions helps attract that market.
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Myrna s
Myrna s

Travel Toiletry Kit

Myrna’s Markets Kansas City, Mo.

TSA Carry-On Size

FPO

Myrna’s Markets is a fictional grocery store. This 
package design for a travel toiletry set uses an 
abstracted logo of a lady tossing her hair back. The 
Myrna’s logo uses green hues and leaves to give a 
fresh look.
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Cut up 2 lbs of jack 

cheese and one and a 
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heddar 

cheese in
to

 cubes and 

place in a hot Cro
ck 

Pot s
low cooker. 

Add 

1 jar 
of 

Hades Hot 

Sauce. Allo
w cheese 

to
 melt 

and enjoy 

with
 Corn Chips!

The hotte
st h

ot s
auce 

you can buy. P
erio

d.

Hades Hot Sauce: The hottest hot sauce you can buy. Period. 
Using a Día de Muertos - Mexican Day of the Dead - theme 
and red color of this label helps draw attention to the 
heat of the sauce. The green and red coloring is 
meant to signify the colors of the Mexican flag.
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10221 Thaden Cir. ‟ Lenexa, KS 66220 913.583.7400 brandon@brandonvogts.comwww.brandonvogts.com

Brandon Vogts   Image ArtistBrandon Vogts
I m a g e  A r t i s t

913.538.7400
http://brandonvogts.com
brandon@brandonvogts.com

This is the logo design and stationary suite for photographer Brandon Vogts. The logo 
is designed to allow him to grow his business into other creative ventures. The reverse 
of his business card features spot varnish indicated by a lighter grey.
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With a target market of males 15 to 
35, Xbox Live is being used as a selling 
point for Windows Phone 7. Using the 
juxtaposition of rescuing humanity 
while shopping for groceries or at 
the DMV, the emphasis is placed 
on the phone’s ability to play games 
(particularly Halo).
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Termination of Employment

Name: John
 Smi

th

All the best,

Date of Termination: 4/30
/201

0

Reason for termination: Mana
geme

nt h
as d

ecid
ed 

agai
nst 

hiri
ng g

ays,
 les

bian
s, b

isex
uals

, 

and 
tran

sgen
dere

d in
divi

dual
s. Y

ou h
ave 

no 

lega
l re

cour
se.

Your Boss

Sadly, Missouri has no law against being fi red or denied 

empoyment simply because of sexual orrientation. Nor 

does the law protect gays, lesbians, and transgendered 

people from any other type of discrimination. Promo 

is working hard to change that. With your donation, 

we can continue the fi ght to add sexual orientation 

and gender identity to Missouri’s Equal Rights Statutes. 

For more information and to donate please see the 

web adress below or contact your local promo offi ce. 

Together this is a 
fi ght we will win.

PROMO is Missouri’s statewide organization advocating 

for lesbian, gay, b
isexual, and transgender equality through 

legislativ
e action, electoral politics, grassr

oots organizing, 

and community education.

St. Louis Offi ce

438 N. Skinker Blvd.

St. Louis, MO 63130

314.862.4900

314.862.1072 fax

Kansas City Offi ce

P.O. Box 10002

Kansas City, MO 64111

816.931.2300

Springfi eld Offi ce

P.O. Box 2722

Springfi eld, MO 65801

417.291.6569

http://www.promoonline.com

You have lost your job 
because of your sexuality.

Termination of Employment

Name: John
 Smi

th

All the best,

Date of Termination: 4/30
/201

0

Reason for termination: Mana
geme

nt h
as d

ecid
ed 

agai
nst 

hiri
ng g

ays,
 les

bian
s, b

isex
uals

, 

and 
tran

sgen
dere

d in
divi

dual
s. Y

ou h
ave 

no 

lega
l re

cour
se.

Your Boss

Sadly, Missouri has no law against being fi red or denied 

empoyment simply because of sexual orrientation. Nor 

does the law protect gays, lesbians, and transgendered 

people from any other type of discrimination. Promo 

is working hard to change that. With your donation, 

we can continue the fi ght to add sexual orientation 

and gender identity to Missouri’s Equal Rights Statutes. 

For more information and to donate please see the 

web adress below or contact your local promo offi ce. 

Together this is a 
fi ght we will win.

PROMO is Missouri’s statewide organization advocating 

for lesbian, gay, b
isexual, and transgender equality through 

legislativ
e action, electoral politics, grassr

oots organizing, 

and community education.

St. Louis Offi ce

438 N. Skinker Blvd.

St. Louis, MO 63130

314.862.4900

314.862.1072 fax

Kansas City Offi ce

P.O. Box 10002

Kansas City, MO 64111

816.931.2300

Springfi eld Offi ce

P.O. Box 2722

Springfi eld, MO 65801

417.291.6569

http://www.promoonline.com

You just found out that 
it’s not against the law.

Termination of Employment

Name: John
 Smi

th

All the best,

Date of Termination: 4/30
/201

0

Reason for termination: Mana
geme

nt h
as d

ecid
ed 

agai
nst 

hiri
ng g

ays,
 les

bian
s, b

isex
uals

, 

and 
tran

sgen
dere

d in
divi

dual
s. Y

ou h
ave 

no 

lega
l re

cour
se.

Your Boss

Sadly, Missouri has no law against being fi red or denied 

empoyment simply because of sexual orrientation. Nor 

does the law protect gays, lesbians, and transgendered 

people from any other type of discrimination. Promo 

is working hard to change that. With your donation, 

we can continue the fi ght to add sexual orientation 

and gender identity to Missouri’s Equal Rights Statutes. 

For more information and to donate please see the 

web adress below or contact your local promo offi ce. 

Together this is a 
fi ght we will win.

PROMO is Missouri’s statewide organization advocating 

for lesbian, gay, b
isexual, and transgender equality through 

legislativ
e action, electoral politics, grassr

oots organizing, 

and community education.

St. Louis Offi ce

438 N. Skinker Blvd.

St. Louis, MO 63130

314.862.4900

314.862.1072 fax

Kansas City Offi ce

P.O. Box 10002

Kansas City, MO 64111

816.931.2300

Springfi eld Offi ce

P.O. Box 2722

Springfi eld, MO 65801

417.291.6569

http://www.promoonline.com

Your donation to promo 
can help change that.

promo - No one should lose 
their job for who they love.

Kansas City: 816.931.2300

St. Louis: 314.862.4900

Springfi eld: 417.291.6569

http://promoonline.com

This web banner ad and the pieces on the following page are based on a traditional pink slip - a termination of employment 
notice. The web banner contains a narrative intended to shock the viewer, then has a call to action to contact promo 
and make a donation.
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promo
P.O. Box 10002
Kansas City, MO 64111
816.931.2300

Place
Postage
Here

Termination of Employment
Name: John Smith

All the best,

Date of Termination: 4/30/2010

Reason for termination: Management has decided 
against hiring gays, lesbians, bisexuals, 
and transgendered individuals. You have no 
legal recourse.

Your Boss

Sadly, Missouri has no law against being fi red or denied 
empoyment simply because of sexual orrientation. Nor 
does the law protect gays, lesbians, and transgendered 
people from any other type of discrimination. Promo 
is working hard to change that. With your donation, 
we can continue the fi ght to add sexual orientation 
and gender identity to Missouri’s Equal Rights Statutes. 
For more information and to donate please see the 
web adress below or contact your local promo offi ce. 
Together this is a fi ght we will win.

PROMO is Missouri’s statewide organization advocating 
for lesbian, gay, bisexual, and transgender equality through 
legislative action, electoral politics, grassroots organizing, 
and community education.

St. Louis Offi ce
438 N. Skinker Blvd.
St. Louis, MO 63130
314.862.4900
314.862.1072 fax

Kansas City Offi ce
P.O. Box 10002
Kansas City, MO 64111
816.931.2300

Springfi eld Offi ce
P.O. Box 2722
Springfi eld, MO 65801
417.291.6569

http://www.promoonline.com

Termination of Employment

Name: Joh
n Sm

ith

All the best,

Date of Termination: 4/3
0/20

10

Reason for termination: Man
agem

ent 
has 
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agai
nst 

hiri
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 les
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ave 

no 
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se.

Your Boss

No one should loose their job because of 
who they love. Your donation to promo 
can help make it against the law.

http://www.promoonline.org

St. Louis
314.862.4900

Kansas City
816.931.2300

Springfi eld
417.291.6569

Call me:
816.931.2300

Call me:
816.931.2300

The mailer contains a narrative intended to shock the viewer, then has a call to action to contact promo and make a 
donation. The guerrilla piece is designed to be passed out by attractive actors at bars. The phone number is for the 
Kansas City office of promo and a call to action is contained once the piece is unfolded.
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